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VISION

“*Grow Monmouth”
IS a long-term, community-wide initiative
to ensure the economic health of Monmouth County.
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OBJECTIVES

» To retain and grow business in Monmouth County

» To retain and create jobs in Monmouth County

» To encourage the attraction of new business to
Monmouth County.
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OUTREACH

Gather input and advice from all key sectors via
one on one & group meetings

Business
Education

Government (State, County, Municipalities)
Non-Profit

Business and Community Organizations
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PARTNERSHIPS

Business

Education

Government (State, County, Municipalities)
Non-Profit

Business and Community Organizations

New Jersey Business Action Center

To deliver state incentives and financing opportunities to County
businesses

Retain and grow jobs in Monmouth County

Encourage the attraction of new businesses to Monmouth
County
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MUNICIPALITIES

Assist Economic Development Efforts

Stabilize and Increase Business Tax Ratables
Become More Business Friendly
Increase Opportunities for Growth

Increased Business Outreach to Promote Business
Friendly Atmosphere

Resources:

Economic Opportunity Mapping
State and County Business Incentives
Economic Development and Planning Technical Support






Propety Class
[  Vacant

Commercial
Industrial

D Nen-residential zocnes

Redevelopment Area
-

. FEMA Flood Zones

- Possible Enivronmental Constraints

Water body

1
—---~ Sewer Lines

<=~ Rail = Major Roadway

#  Rail Station

Neptune City Borough
Economic Opportuntiy Map




Business Analyst Tool

m ESRI Desktop software combines GIS (geographic information system) analysis and
visualization capabilities with an extensive data package allowing analysis and timely
information about site locations, customers, markets, trade areas, and competitors..

m KEY FEATURES

Current demographics and 5-year forecast reports

Analyze trade areas, competition, supply and demand
Determine population within a specific drive-time or distance
Evaluate specific sites for most advantages location

|ldentify and segment customers

Assist in marketing and media

Generates maps that describe your data

Create custom business reports



Business Analyst Tool

m Data Sets Used for Analysis

1,600 variables about employee population, population by
occupation/industry, disposable income, and consumer expenditures
down to the block group level.

Classifies U.S. neighborhoods into 65 segments based on their
socioeconomic and demographic compositions.

12 million U.S. businesses from Infogroup to identify customers and
competitors, sales, employees, and location.

Information more than 4,200 major shopping centers, malls, and lifestyle
centers

Numerous other data sets from various private vendors consolidated
into one accessible database
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MNeptune City Borough

Data for all businessas in area

Total Businesses: 274
Total Employess: 2,629
Total Residential Population: 5311
Employes/Residential Population Ratio: 0.50
Businessas Employees
by SIC Codes Mumber Percent Mumber Percent
Agriculture & Mining 7 2.6% 10 0.4%
Construction 28 10.2%. 298 11.3%
Manulacturing 12 &% 357 13.6%
Transportation 3 1.1% 254 9. 7%
Communication 1 0.4%, 2 0.1%
Uity 1 0.4% 21 0.8%
Wholesale Trade 11 4.0% 56 2.1%
Fetail Trade Sunmimary 71 25.9% 709 27.0%
Home Improvenmsant 2 0.7% o4 0.2%
General Merchandise Stores 1 0.4% 11 0.44%
Food Stores 11 4.0% 357 13.6%
Aubo Dealers, Gas Stations, Auto Afermarket 7 2.6% 24 0.9%
Apparel & Accessory Stores 3 1.1% 10 0.4%
Furniture & Home Furnishings 4 1.5% ] 0.2%
Eating & Drinking Places 21 T.7% 229 B.7%
Miscellansous Retail 22 8.0% (=] 2.5%
Finance, Insurance, Real Estate Summary 20 7.3% 178 6.8%
Banks, Savings & Lending Institutions 3 1.1% 14 0. 5%
Securities Brokers 1 0.4% 100 3.8%
Insurance Carriers & Agents 4 1.5% 13 0. 5%
Real Estate, Hobding, Other Investment Offices 12 &% 52 2.0%
Services Summary 108 F9.4% [ 23.8%
Hotals & Lodging o 0.0%, 1] 0.10%
Automotive Services 9 3.3% 22 0.8%
Motion Pictures & Amusaments a 2.9% 31 1.2%
Health Services 27 9.9% B0 10. 7%
Legal Services 2 0.7% 15 0.6%
Education Institutions & Libraries 4 1.5% 110 & 2%
COther Services 58 21.2% 189 B.d%
Gowernment a 2.9% 114 4. 3%
Other 4 1.5% 4 0L2%
Totals: 274 100%. 2,629 L00%

Souros: Business data providéd by Infogroup, Omaha NE Copyright 2010, all rights reserved. Esd forecasts for 2010,

Jamuary 13, 2012



Census 2010 Summary Profile

Redevelopment District Distance Rings
Steiner Ave, Neptune, N1, 07753
Ring: 20 miles radius

2000-2010
2000 2010 Annual Rate
Population 950,928 1,009,300 0.60%
Households 351,802 372,820 0.58%
Housing Units 391,190 424,708 0.83%
Population by Race Number Percent
Total 1,009,300 100.0%
Population Reporting One Race 991,011 98.2%
White 857,609 85.0%
Black 60,361 6.0%
American Indian 1,885 0.2%
Asian 41,197 4.1%
Pacific Islander 300 0.0%
Some Other Race 29,659 2.9%
Population Reporting Two or More Races 18,289 1.8%
Total Hispanic Population 98,344 9.7%
Population by Sex
Male 488,732 48.4%
Female 520,567 51.6%
Population by Age
Total 1,009,297 100.0%
Age 0 -4 64,943 6.4%
Age5-9 68,175 6.8%
Age 10 - 14 70,189 7.0%
Age 15 - 19 67,419 6.7%
Age 20 - 24 55,991 5.5%

Age 25 - 29 55,883 5.5%
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Steinar Ave, Naptuns, NI, 07753
Drive Time: 5, 10, 15 minutes

0 -Eminules - 90 minubes. 0 - 16 minuiss
Population Summary
2000 Total Population 52848 123,233 223908
2000 Group Juarters 205 1,624 5. 280
2010 Total Population 52818 127,882 230458
2015 Total Pepulation 52,743 129, 382 233,118
2010-2015 Annwal Rate =0.01% 0.23% 0.23%
Houzehald Summary
2000 Howseholds 22,078 50,215 BB O&S
Z000 Average Household Size 234 242 240
2010 Homsehaolds 22,128 51,939 91,288
2010 Average Household Size 235 2.43 240
2015 Households 22,107 52,500 92,350
2015 Average Household Size 235 2.44 240
2010-2015 Annwal Rate ~0.02% 0.22% 0.23%
2000 Families 1,320 10,944 56,539
2000 Average Family Stze 113 L L ] 313
2010 Families 12,114 31,672 57,921
2010 Average Family Stze ES 1] 314 315
2015 Families 11,540 711 £B,050
2015 Average Family Size ST ] 118 3116
2010-2015 Annual Rate ~0.29% 0.03% 0.05%
Housing Unit Summary
2000 Housimg Units. 26,508 57,681 99,719
Owner Ocoupied Housing Units 41.3% 52.5% 5T.4%
Renter Occupied Housing Units 41.8%: 3 6% 30. %
WVacant Housing Units 16.3% 13.0% 11.8%
2010 Housing Units 27 ALY 61,035 105,415
Owner Occupied Housing Units 35.59% §1.1% S6.2%
Renter Occupied Housing Units a0, B 34.0% B0a%
Vacant Housing Units 19.3% 14 9% 13.4%
2015 Housing Units 27822 81,977 107,045
Owner Ocouphed Housing Units 35. 3% 50.7%: 55.9%
Renter Occupied Housing Units 40, % 3.0 303
Vacant Housing Units 20.0%: 16 3% 13. 7%
HMedian Household Income
2000 440,193 45,859 454 141
2010 459 708 555,451 473,212
2015 464 517 577,623 481,547
HMedian Home Value
2000 $115 530 176,747 4177665
2010 £273,088 360,604 $363 862
2015 §361,977 £479, 372 4481,997
Per Capita Income
2000 421,938 §27. 746 427,943
2010 429 646 £36,003 237,209
2015 433224 §41. 788 242,218
HMedian Age
2000 7.0 w7 azs
2010 32 41.3 40.7
2015 .0 41.3 40,9

Daim Mote: Fousanold papulation includes parsons not resding in group quanars.  Aversga Houserold Siza s the housanold popdation divided by tobsl hoeusanolds.
Farsons in familes includk tha househeldar and persans. radated to tha heusehaldar by birth, marmiage, or adoption. Per Capits Incoma represants tha inzoma mcared by
al parsors aged 15 yoars and over divided by the total population. Detall may rot sum to totalks dus o reunding.

Saurca: LL.5S. Bureau of tha Carsus, 2000 Census of Populstion and Housing, Esd forecests for 2010 and 2015




GE2OWN

M O N MW O U T H

FEmpowering Business. Creating Jobs.

BUSINESS ASSISTANCE

Benefits:
Assistance in maintaining and growing business
Resources:

Business Toolkit

= Competitive Business Information Research
Business to Business Mailing Lists
Business to Consumer Mailing Lists
Survey Capability
Website Optimization
Demographic Information

Coordinate the delivery of business assistance and
incentive programs

Provide business advocacy services
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Board of Chosen Freeholders Initiative to
develop economic plan for the future of the
County

Comprehensive Economic Development
Strategy (CEDS)

Funded by the U.S. Economic Development
Administration and NJ Economic
Development Authority

Assessing business and infrastructure
Impacts of the storm
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Contact John Ciufo john.ciufo@co.monmouth.ni.us

Amy Fitzgerald amy.fitzgerald@co.monmouth.nj.us

(32-431-7470



